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ACCOUNTING

@ STUDENTS...

Want to get better grades? (Who doesn’t?)

Prefer to do your homework online? (After all, you are online anyway.)

Need a better way to study before the big test? (Alittle peace of mind is a good thing...)

: With McGraw-Hill's Connect™ Plus Accounting,
STUDENTS GET: ' o

» Easy online access to homework, tests, and
quizzes assigned by your instructor.

Immediate feedback on how you’re doing.
(No more wishing you could call your instructor
at1a.m.)

Quick access to lectures, practice materials,
eBook, and more. (All the material you need to
be successful is right at your fingertips.)

A Self-Quiz and Study tool that assesses
your knowledge and recommends specific
readings, supplemental study materials,
and additional practice work.*

Guided Examples to help you solve
problems during the assignments
by providing narrated walkthroughs
of similar problems.

*Available with select McGraw-Hill iles.
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: Less managing. More teaching. Greater learhing-.' o

INSTRUCTORS...

Would you like your students to show up for class more prepared? (Let’s face it,
class is much more fun if everyone is engaged and prepared...)

Want an easy way to assign homework online and track student progress?
(Less time grading means more time teaching...)

Want an instant view of student or class performance relative to learning
objectives? (No more wondering if students understand...)

Need to collect data and generate reports required for administration or
accreditation? (Say goodbye to manually tracking student learning outcomes...)

Want to record and post your lectures for students to view online?

With McGraw-Hill's Connect™ Plus Accounting,
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Want an online, searchable version of your textbook?

Wish your textbook could be available online while you’re doing
your assignments?

Connect™ Plus Accounting eBook

reports |

If you choose to use Connect™ Plus Accounting, you have an
affordable and searchable online version of your book integrated AR et o T —
with your other online tools. _::::?"‘“”" 5 Chaplort: Accounting: The Langusge of Busine
! Chapter Opener
™ . (Gopurt oo
Connect™ Plus Accounting eBook offers oo T
: o o Pl gt g
features like: B — Gl
eics are crucial 1o accounting We a0 descrde e
Accounting Carens meaning and source of generally accepled accountng |
A Usars of Feancial Acc (e
» Topic search s oty D o
Types of Buaness Ent Emdmuukmnﬂm
o Direct links from assignments ST e e
¥ . ow trancial statements (etect busness DS
o Adjustable text size
R T

¢ Jump to page number

e Print by section

@B Want to get more value from your textbook purchase?

Think learning accounting should be a bit more interesting?

Check out the STUDENT RESOURCES Accounting 101
section under the Connect™ Library tab.

Here you'll find a wealth of resources designed to help you

achieve your goals in the course. You'll find things like quizzes, ;‘":_“"“" » - =
lectures
PowerPoints, and Internet activities to help you study. T LT = cnine Quoos

Every student has different needs, so explore the STUDENT
RESOURCES to find the materials best suited to you.
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About the Authors

JOHN ELLIS PRICE is president and professor of accounting of the University of
North Texas at Dallas. Dr. Price has previously held positions of professor and assistant
professor, as well as chair and dean, at the University of North Texas, Jackson State Uni-
versity, and the University of Southern Mississippi. Dr. Price has also been active in the
Internal Revenue Service as a member of the Commissioner’s Advisory Group for two

terms and as an Internal Revenue agent.
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Dr. Price is a member of the Mississippi Society of Certified Public Accountants, the
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Price /Haddock/Farina

or students just embarking on a college career, an accounting course can
seem daunting, like a rushing river with no clear path to the other side. As
the most trusted and readable text on the market, College Accounting, 13e,
by Price, Haddock, and Farina presents material in a way that will help students
understand the content better and more quickly. Through proven pedagogy, time-
tested and accurate problem material, and a straightforward approach to the
basics of accounting, Price/Haddock/Farina bridges the rushing river, offering
first-time accounting students a path to understanding and mastery.

Whether a student is taking the course in preparation for a four-year degree or
as the first step to a career in business, Price/Haddock/Farina guides them over
the bridge to success. The authors represent the breadth of educational environments—
a community college, a career school, and a four-year university—ensuring that the
text is appropriate for all student populations. Throughout, they have adhered to a
common philosophy about textbooks: they should be readable, contain many
opportunities for practice, and be able to make accounting relevant for all.



Bridges College to Career

Encourages Reading The authors' writing style and clear step-by-step examples
make key concepts easy to grasp. College Accounting's concise chapters are
broken into manageable sections to avoid overwhelming students who might be
seeing the material for the first time. Features like the Business Transaction
Analysis Model make it easy for students to see how to analyze business trans-
actions. The Important and Recall margin elements briefly highlight important
concepts and remind students of key term definitions as the topics begin to build
on each other.

Emphasizes Practice Self reviews at the end of each section give students the
opportunity to practice what they've just learned before moving on to the next
topic. The author-created end-of-chapter material includes A and B problem
sets, exercises, critical thinking problems, and Business Connection problems
that utilize real-world companies and scenarios and address important topics like
ethics. Mini-practice sets included within the text itself allow students to put the-
ory into practice without paying additional money for a separate practice set.
End-of-chapter content is tied to templates in Excel and Quickbooks allowing
students to practice using software they are likely to encounter in the real world.
Answers the Question “Why Is Accounting Important?” The “Why It's
Important” explanation that accompanies each learning objective explains to stu-
dents why the topics they're studying matter. Well-known companies like Google,
Southwest, and Urban Outfitters are used in vignettes and examples throughout
the text, making a clear bridge for students between the concepts they're learn-

ing and how those concepts are applied in the real world.

Super book that presents a fresh
outlook on accounting.

—Anthony Newton
Highland Community College




